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Important eloments
%mﬁ parish. weltite

Contact and address

Parish

All information, with mass and
reconciliation (display clearly!)

What is your parish all about? What is your
What is unique about your parish community?
A clear for new members

Pages for each parish with relevent contact
information

Links to other important

How to

How to

Introduce parish , have pictures

Other suggestions
for qour parish. wessite

Record and post Sunday’s

Tools for to help delve into different liturgical seasons
Parish

Event

Mass

Link to the parish’s account(s)

Events

Information for your parish programs (catechism,
RCIA, youth ministry...)
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A Lood Parish nesita...

e Has CLEAR
* Allows for information to be accessed

* s

* s

* s -responsive
* Has a simple

* Only uses one or two

The 3 Dualy b of Partch, Mebsitey

https://blog.capterra.com/catholic-
website-building/
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Grut Parith Wesites {or
Hour

¢ St. Benedict, Halifax -

e St. Clement, Chicago -

e Church of the Nativity, Maryland -
e St. Anthony of Padua, Texas -

Toole {or Website Creation
wd Contunt Management

* Wix-

e WordPress-

* And there are more! Search for
which service serves your needs the best
at the best price. There are many other
options.
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Number of Canadiand
reqularly wing Social Media

o

Canadians reqularly
wing Social Mestia!

Woe of SM oy wje qroupe

6 hours and 19 minutes per week
6 hours and 58 minutes per week

more than 4 hours per week
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S Can B Used. 0.

1. Call to prayer, reflection, meditation
2. Evangelize (reach out)

3. Communicate

Jocial Media

ks i bt ancountered
thromgh. face—to—Cace

COMMUNELATTION,
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Frequency of Use of Each Social Network Platform:
Amongst users of each

platform, frequency of use (%)

mDaily mWeekly oless Often
Facebook 79 12 8
YouTube 48 L 18 |
T o e r—
Twitter 45 21 I
s

Instagram 61 21 m
Snapchat 60 [t 21 |
ool O
Reddit 57 24 [ETH

0 20 40 60 80 100

Note: All numbers are rounded to the nearest 1%.
Source: Survey conducted June 1-July 15, 2017.
“State of Social Media in Canada 2017"

Ryerson University Socal Media Lab

MOST POPULAR NETWORKS

Researchers at Ryerson University Facebook

released a study reporting that YouTube

94% of the Canadian adult u
inkedin

population have signed up for at

least one social media account. Tuitiee
The top three most popular social s
media networks among Instagram
Canadians currently are Facebook Snapchat
at 84%, followed by YouTube at Tumblr
59% in second and LinkedIn at Reddit

46% in third.
0|10 /20|30 40|50 60|70 80 90
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Camadian SM. Data

e Canadian users, on average, spend
on — by far the most preferred social network.
has users from all age demographics, making it one of
the most social networks.

of people aged are using Facebook.
of users are young

largest demographic is comprised of users aged
is most popular social network among people aged
with a postsecondary degree.

Starting qour furish 75 Page

FB Pages run off of (but are not publicly linked) your personal
account. FB policies prohibit the use of a personal account to
represent a business or organization

Ensure to have at least two people with full administrative
privileges

Choose a page name

Choose an attractive and effective Profile Picture (logo) and
Banner

Post no less than once per week, and no more than twice per day
Promote to your parish to start with as many likes as possible

Ask parishioners to share your page and invite their friends to like
EXPLORE!
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I f[ —————————————— Q

PROF"_E n This is what your Page looks like to a visitor. Switch back to your view to manage this Page.

PICTURE
N
T

Archidiocése de i - A =
Saint-Boniface .
IFACE ArcHol

Archdiocese

SaintBon:

OCESE

o j 811U Su o 19 i e
SPECIFIC ADDRH ‘ ] IR sirioniice
Reviews whe Liked v 3\ Following v 4 Share - e
Photos

Lo #: Stanin [l PhotolVides - Religious O‘izauon in Winnipeg,

Commnity @ CALL TORCTION BUTTON
G asovs

© Very responsive to messages
Posts
2 R X Comemunity Seo All
Arct de Saint- f Arct

— ) JA  Invite your friends to like this Page
Today, we remember... vk 66 people like this
Let us pray: 68 people follow this
Lord, You sent Your Son to lead us into the peace of Your Kingdom.
Look with kind 1l who h d th P = 1. Dawn Kautz Nee Bohncke and 46 other

ook with kindness on all who have served the cause of peace in our R s it T B o 1

PWhat type of tan b ot

* Photos & Images
* Videos
* Testimonials
News
Announcements
Event information and promotion

Job postings, paid or volunteer

Any message that is important to communicate to the
Church of St. Boniface be it because of its informational,
inspirational, teaching, or evangelizing value.

Tt dilloront typed of content to See
what: wore best for your anionce

Presented by Kevin Prada, Tuesday May 15,
2018



Social Media: Making it Work for your Parish

Contant éuték /LA@WS or ol
components will v os
atbuntion. /Z

Facoboot. allows the Chureh. @ reach
foles where thay are, wd @ form 4
- We mnt be gpen
il O reLaving oinion?
Ailloront Grom ours. Thiv Aialoque i 4
ARG aportunity; for evangelization

Presented by Kevin Prada, Tuesday May 15,

2018

15



Social Media: Making it Work for your Parish

o

s bor we of F5

Have an attractive Profile Image and Banner

Turn on similar page suggestions (in settings)

Verify your page

Prioritize photos (well designed). Use services like Canva.com
Use the scheduling feature

Occasionally pin to top

ing Faceoooe

Allow people to send you messages

Always be open to starting a dialogue

Set an auto-response to your messages until you can respond
Respond personally to EVERY message

i bor we of F5

Add a link to your website for your FB page, and vice versa
Make sure to use events, great way to promote them!

Get people talking by asking questions in your status updates or
by posting photos and videos.

Personally respond to people who comment on your posts — your
supporters will be thrilled to know that you’re listening.

Use hashtags (#hashtag)

Follow good sources who you could share: LifeTeen, Word on
Fire, Ascension Presents...

Use Live Videos

Use stories

Have a social media team, not just one person (people who will
like, share and comment)

Presented by Kevin Prada, Tuesday May 15,
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s bor we of F5

CALTO

Every post should be intentional. ‘What do | want the audience to
get out of this?” ‘Who am | targeting?’
In your post, ask viewers to ‘like’, ‘comment’, or ‘share’
Surveys (be creative, use these to get to know your flock)
‘Share this video with a friend’
Example: ‘How did you celebrate Easter, share a picture’
The more posts are acted upon, the more viral they become. The
more likes, shares and comments, the better
Highlight the experience before events. Not ‘here’s what
we did last weekend’, but rather ‘Here’s what the Lord did
through this amazing event’. are most powerful!

i bor we of F5

* Text posted onto social media should always be
short and to the point. Aim to keep posts
between words in length. But if you can
say the same message in even fewer words,
always use fewer.

* Always accompany text by a pertinent

are even more powerful and effective
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Archidiocése de Saint-Boniface Archdiocese shared Youth ~ ***
== and Young Adult/Jeunesse et jeunes adultes Saint-Boniface's

post

Published by Mireille Grenier (7] - May 7 at 11:56am - @
St. Marie of the Incarnation Award is to highlight a person that is a leader
in excellence in Youth Ministry within the Archdiocese of Saint-Boniface.
The person is described in having a youth minister’s heart. They serve as
a companion to young people and lead them in a spirit of love and trust
as they journey towards Christ. This person encourages young people to
strengthen their faith and to live an authentic Christian life. Who in your
community has a youth minister’s heart? Nominate them!
http://www.archsaintboniface.ca/main.php?p=759

Vi e g b et g s o
e s £\ g

PRIX ST. MARIE OF THE
SAINTE-MARIE DE INCARNATION
L'INCARNATION AWARD

Youth and Young Adult/Jeunesse et jeunes adultes Saint-Boniface 3

new photos ole Like Page
shed by Mireille Grenier May 7 at 11:55am - @

St. Marie of the Incarnat

Organic | Paid
95 201

Contant éuték /LA@WS or ool
components will v os
atbuntion. /[
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How o ncrease Viewership

Garner Likes, Comments and Shares
Evaluate often the success of your
different posts and adjust

Increase Page Likes

Every post should have a specific
purpose, with a specific target
audience in mind

g Paid. By iy

Build a good audience (lookalike audience, Facebook
pixel, or based on targeted demographics)

Keep an eye on your campaign, and ensure to adjust if
need be

Keep an eye on your campaign’s ‘Relevance
Score’ (7-10 = very good)

Getting started with Facebook Ads: https://www.facebook.com/business/learn/
facebook-ads-basics

Presented by Kevin Prada, Tuesday May 15,
2018
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(sing Boovting Eectively
Have a defined budget
Be intentional in which posts you boost
Depending on content, a $2 campaign can be effective
for reaching a few hundred people in a short time (24
hours).
To reach a more critical mass of people, a $20-S30
budget is suggested
Different campaign goals can include: video views,
interractions with your post, event responses, page
likes (and more).
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